DIGITAL
MARKETING
PORTFOLIO

A results-driven digital marketing portfolio showcasing expertise in SEO, website
optimization, and analytics, focused on delivering measurable business growth.
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INTRODUCTION

Results-driven Digital Marketing Professional with 2 years of experience in SEO, website
optimization, and Social Media marketing.

Experienced in building and strengthening brand presence online through strategic SEQ,
technical optimization, and data-driven marketing approaches.

Focused on enhancing visibility, creating strong digital presence, and driving consistent business

growth.

HELLO, I'M
KAVYA
KUKREJA

Name of Project: Digital Marketing Portfolio

| completed my Bachelor's in Business Administration
(BBA) from GGSIPU, Delhi, along with a Diploma in Digital
Marketing fromm DIDM, and | am currently pursuing my
MBA in Digital Marketing & IT from Amity University.
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SERVICES | OFFER

From website development to SEO and analytics, providing complete solutions to
enhance visibility and drive growth.

WEBSITE DEVELOPMENT (WORDPRESS)
Design and develop responsive, SEO-friendly WordPress websites focused on performance and user experience.

WEBSITE AUDIT & SEO ANALYSIS
Conduct detailed audits to identify SEO gaps and improve website performance and visibility.

SEO SERVICES
Execute complete SEO strategies including optimization, content structuring, and backlink building

SEO-OPTIMIZED BLOG CONTENT
Create and optimize content aligned with keyword strategy to improve rankings and engagement.

SOCIAL MEDIA & CONTENT CREATION

Plan and create engaging social media content, including content writing and creatives, to build consistent
brand visibility and audience engagement.



My vision is to help businesses build a strong and impactful
online presence through strategic digital marketing.

| aim to combine SEO, analytics, and performance
marketing to create sustainable growth and long-term
brand visibility.

VISION

To build strong digital brands by improving online visibility, user
experience, and search performance.

MISSION

To deliver data-driven marketing solutions through SEO, website
optimization, and analytics that drive measurable results.
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VISION &
APPROACH

STRATEGY EXECUTION

Analyze business goals, identify Implement SEO, optimization, and
gaps, and create a structured digital tracking systems while

marketing strategy focused on continuously improving

growth. performance through data insights.
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GOALS & TARGETS
Define clear business goals, identify target audience, and focus on
measurable outcomes like traffic growth, lead generation, and

engagement.

STRA I EGY Continuously analyze performance data and adapt strategies

ADAPTATION & EVOLUTION
based on trends, user behavior, and market changes to ensure

consistent growth.

Results-driven marketing approach focused on improving brand

visibility, generating quality leads, and optimizing website performance. ANALYTICS & REPORTS

My strategy combines SEO, data analysis, and user-focused optimization Track performance using tools like Google Analytics and Search
to achieve sustainable growth. Console to measure results, identify opportunities, and improve
decision-making.
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BRANDS & PROJECTS

WORKED ON

Online Strikers




FEATURED |3
PROJECTS ™|

A collection of digital marketing projects focused on SEO, website
optimization, and lead generation.

Worked with multiple brands across different industries, delivering
Improvements in online visibility, website performance, and user
engagement.

=

V/Claim

NIKALWAO

REAL Projects focused on building strong online presence
EIﬁIEEELLﬁCE through SEO, website optimization, and strategic digital

PROJECTS marketing.
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NIKALWAO

CLAIM NIKALWAO - WEBSITE &
DIGITAL MARKETING

Work Done:

- Call How —
Home  Aboutus  Services~  HowitWorks Blogs  ContactUs S 010815366101 —

- Developed and desighed a responsive WordPress website with an SEO-
friendly structure
- Structured the website for improved user experience and performance
- Conducted social media audit and performance analysis ejections, Delays, &
- Developed content strategy and created a structured content calendar is-Selling Issues
- Designed engaging social media creatives aligned with brand identity
- Managed content publishing and consistency across platforms

Book Free Consultation

Tools Used:
WordPress | Rank Math SEO | Google Analytics (GA4) | Google Search Console

Outcome:

Delivered a fully functional, SEO-ready website with improved structure,
usability, and tracking setup
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WORDPRESS WEBSITE DEVELOPMENT - CLAIM NIKALWAO

Call Now
+91 9315366101

K\’/c laim

NIRALWAD

Home  Aboutus  Services~  HowltWorks Blogs ContactUs

Assistance in Insurance Claims,
Rejections, Delays, &
Mis-Selling Issues

Aapka Haq! s
Humari Zimmedari !!

Book Free Consultation °

Contact us

Home  Aboutus

(&

Satisfied Clients

Call Now

How It Works. +81 9315366101

Services - Blogs ContactUs

Insurance Claims Settled

Settlement Assistance Ratio

Fraud Detection Success Rate

Accuracy Rate

Compliance rate

-

Contact us

Call Now =

How It Works +51 9315366101

Home Aboutus  Services - Blogs ContactUs

(\f’Clnim

MIKALWAD

Know More About Insurance Claims

HEALTH
CLAIM
REJECTION

MEANING, REASONS, & -
SOLUTIONS

Health Claim Rejection - Meaning, Reasons, &
Solutions

WHY WoUuULD

pHealth
Insurance
Deny

A CLAIM?

Why Would Health Insurance Deny a Claim?

Contact us

delayec mbursement claim. Though
they managed 10 get my claim

approved, it took a few follow-ups

from my end before things moved

forward.

handled my reje

(2]

ad claim and gotit this COmpany. They hel |;|.;-:I me with

approved within a short span. The staff my rejected health insurance claim,
is polite and well-trained. and the process was seamless. Highly

recommend their services!

Contact us

R
/Claim joos ~ CallHow —
\/mumw Home About us Services How It Works Blogs ContactUs +919315366101 —
Claim Rejection
I:I i Delay in Claim Process
Health Claim
Claim Rejection Delay in Claim Process Reimbursement
Mis-gelling of
udyi Ankush Verma Insurance teddy Rohan Gupta
cases the Iy and prov New Delhi Claim Short-Settled il Nadu Meerut City, UP.
. A
lassle-free Claim S IR kR
F FEES approached them far help with rmy Viery profes al servica! They Hassle-free axperience p

Assistance

Calll Now

Home +919315366101

Aboutus  Services - How It Works ContactUs

(ein

Blogs

requently Asked Questions

‘What are commen reasons for insurance claims to be rejected or denled?

Insurance claims can be rejected or denied for several reasons, including incomplate or inaccurate information, lack of
coverage for the specific incidant. missing documentatien, filing the claim too late, or discrepancies betwean the reported
incident and the policy terms

How do | choose the right life insurance policy? e

How can | avoid having my insurance claim rejected or denied? b

Contact us

Hew long does it take to process a general insurance claim?

@E_!ﬂl:g Home Aboutus Services~ HowltWorks Blogs ContactUs

Facing an Insurance C
Rejection? We're Here
o | choose the right life insurance policy? YOILI Get Your Claim

jan | avoid having my insurance claim rejected or denied? Contact Us

s Mew Delhi
* 93153-66101

¢ Info@claimnikalwao.com

ng does it take to process a general insurance claim?

re common reasons for moter insurance claim rejection?

n | avoid medical insurance claim rejection?®

uld | do if my health insurance claim is rejected?

re common reasons for medical insurance claim rejection?

Home  Aboutus

+/Claim

NIKALWAO

Services

Quick Links

Our Address

Call Now

How It Works +91 931536610

Services ~ Blogs  ContactUs

Phone Number
+91 9315366100

Useful Links

Contact us




SOCIAL MEDIA MANAGEMENT &

CONTENT STRATEGY

Objective:
To improve brand visibility and engagement through structured content and social

Work Done
- Conducted Keyword research, social media audit and performance analysis
Developed content strategy aligned with brand goals

claim.nikalwao

- Created and planned social media content calendar _
- Designed and created engaging social media posts P e

Managed content publishing and consistency across platform.

Outcome:
Improved content consistency, brand presence, and audience engagem

Your Claim,

Our priorr'ty Keyword $tats 2024 CLAMNIKALWAQ
< By 2023 - 30 June 2024

eywnnd Stats 2024 CLAIMNIKALWAO * Keyword Stats 2024 (CLAIMNIKALWAD)

SIMPLIFYING

Insurance Claim
Process for fast and

just Claim Settlement &
Simplifying Insurance claim

process for fast and just claim
settlement
Our Services : Apka Haq Humari Zimedari!
. laims
misrepresentation
.

Contact Us

www.claimnikalwao.com

@ 8315366101

@ WWW.ClaimNikalwao.Com

nt
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GETJOP - SEO OPTIMIZATION -
& GROWTH o0D

Objective: Joy of Performing
Improve search rankings and increase organic traffic

Work Done:

- Optimized 50+ blog pages with targeted keywords and on-page SEO
- Implemented internal linking across 100+ blogs

- Performed technical SEO improvements

- Executed email outreach for traffic and backlink building
- Collaborated with platforms for brand mentions

Tools Used:
Google Search Console | SEMrush | ChatGPT | DeepSeek Al | Google Anyltics

Outcome:

Achieved Top 50 and Top 30 rankings for multiple keywords in the US, along
with improved organic traffic and visibility
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SAFFRONEDGE —-SEO STRATEGY &
ORGANIC GROWTH

Objective:
Improve search visibility and strengthen backlink profile

Work Done:

- Optimized 30+ blog pages with targeted keywords and on-page SEO
- Executed email outreach campaigns for backlink building

- Generated successful collaborations through outreach

- Implemented internal linking and content optimization

Tools Used:
Google Search Console | Google Adword| SEMrush | ChatGPT | DeepSeek Al

Outcome:
Achieved Top 40 and Top 70 rankings for multiple keywords in the US, along
with improved organic visibility and successful collaboration-driven growth
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Name of Project:

LET'S WORK
TOGETHER!

Let’'s grow your brand with data-driven digital marketing strategies

| am open to freelance projects and full-time opportunities where | can leverage my
expertise in SEO, website development, and paid advertising to drive measurable results
and build strong digital presence for brands.

Email: klyradigital3@gmail.com
Phone: 9310598062
Place : Delhi
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